Visual style guidelines for College Goal Sunday

Lumina Foundation for Education recognizes the success of the College Goal SundaySM program and is working to expand its reach and make it a nationally prominent initiative. To gain the sort of name recognition that reflects national prominence, any such initiative must convey a consistent message in the public arena. In short, the printed or Web-based material disseminated by College Goal Sunday programs in the separate states should have a consistent look and feel.

To help protect the College Goal Sunday name and ensure consistency in communication efforts, Lumina Foundation asks that all organizations wishing to institute a program in their states adhere to the following guidelines:

· In all informational material, organizations are asked to use the service mark symbol (SM) after the first textual reference to College Goal Sunday. Subsequent references need not carry the mark.

· Organizations will use the official College Goal Sunday “pennant” logo as a prominent visual element on all materials and should avoid the creation or use of alternative logos. (The pennant logo may be used in any of a variety of approved colors, as described on the accompanying style sheet.) Also, the name “College Goal Sunday” is not to be incorporated into any logo except the official pennant logo. 

· In addition, Lumina Foundation is committed to recognizing the original organizers and sponsors of College Goal Sunday as it seeks to expand the program. Therefore, organizations will use the following “boilerplate” language (including the service mark) as part of any widely disseminated promotional or informational material:

The College Goal SundaySM program was created by the Indiana Student Financial Aid

Association with funding from Lilly Endowment, Inc., and with supplemental support from Lumina Foundation for Education.

The goal of these style guidelines is not that College Goal Sunday materials be identical in content or format, but that they bear a family resemblance and so help build and maintain recognition for the program. To help achieve that goal, we ask organizations to submit layouts of their material for pre-publication review to the program administrator: Marcia Weston of the YMCA of the USA at marcia.weston@ymca.net.

