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at work for Maine

Using Data to Make Decisions

College Goal Sunday Forum
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What Style are You?

Using Data to Make Decisions




Keys to Making a Good Decision

Using Data to Make Decisions

BUSINESS &




FANE Decisions & Data
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Using Data to Make Decisions

< 0 be effective and
| ) ed on data.
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Using Data to Make Decisions

STAKEHOLDER PERSFECTIVE!

And then the
data told me
what I had
to do... e

at work for Maine

www.ComicStripGenerator.com
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Data Overload

Using Data to Make Decisions
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at work for Maine
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Using Data to Make Decisions
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Statement of Success

Using Data to Make Decisions

1:’f

nany students go to

. W,
-

: ! :
at work for Maine

ol its who participated in this
o npleted elr FAFSA by March 1
e, 92 enrolled in the fall semester.
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Workplace Decisions

Using Data to Make Decisions

\C do not have enough time
\

1 L.
11 LS

"I'u \';‘-.
. s 2814. In 2010 our
fam ]lleS which is an increase

at work for Maine

\ ur department has spent
\E ie cost to hire one part-
C Hgbeneflts is estimated to

i *V‘ﬁﬁ*result in a savings of more
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Resource Allocation

Using Data to Make Decisions

ff for 6 CGS sites.
| u and Machias
\‘ re poor areas.

at work for Maine

ey have the lowest
-state Somerset,
v:Waldo Oxford, Machias

\L
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Examples from Maine

Using Data to Make Decisions

1 High School City/Town: County Filed by 5/1 % Filed by 5/1

2 Islesboro Central School Isleboro Wwaldo 7 7 100.0%
3 Maine School of Science and Mathematics  Limestone Aroostook 30 30 100.0%
4 Jonesport-Beals High School Jonesport Washington 24 23 95.8%
5 John Bapst Memorial High School Bangor Pencbscot 115 97 84,3%
6 |Ashland High School Ashland Aroostook 19 16 84.2%
~ 7 |Katahdin High School Stacyville Penobscot 36 30 83.3%
‘& Vinalhaven School Vinalhaven Knox 12 10 83.3%
9 George Stevens Academy Blue Hill Hancock 67 54 80.6%
129
130 Buckfield High School Buckfield Oxford 43 16 37.2%

131 East Grand School Danforth Washington 6 2 33.3%
132 Old Orchard Beach High School Old Orchard Beach York 138 39 28.3%
133 Blue Hill Harbor School Blue Hill Hancock 4 0 0.0%

mi
135-
136




Favorite FAFSA Question

Using Data to Make Decisions

=

FINANCE AUTHORNITY OF MAINE

Student School Dependency Parent Financial Sign & Confirmation
Demographics Selection Status Demographics Information Submit

Student Eligibility continued : Help and Hints

Student's High School Name,
City, and State

f , City, h |
Enter the name, city, and state of your high school, then click Confirm on 27

What is the name of your high school?

Enter the name, city, and state
of the high school where you
received or will receive your

| high school diploma. Click

in what aty is your high school located?

- Z2mMOC -4 W

Confirm to continue.
In what state is your high school located?
Select V|
{PREVIOUS| |[NEXT >
[ NEED HELP? | CLEAR ALL DATA | VIEW FAFSA SUMMARY EXIT

Site Last Updased: Saturdey, January 1
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Using Data to Make Decisions

2011 College Goal Maine
Scholarship Entry Form

Information about Future College Student:

Lasthame “FirstName “Widdie Insal |
“SteetAddress “Town “Zip Code |
"Date of Birth “Telephone Number

“Tnforma8on obtained from Entry Forms will be us ed 10 derive aggregate stadsdcal dats on affendees, as required by

Ao oA

AT T



CGS Maine Data

Using Data to Make Decisions
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2011 Maine College Goal Sunday Data
Data Project

1. What % of CGS participants filed a FAF SA by M arch 15?
607 signed release
586 filed FAFSA by March 15
96.54%

2. What % of CGS participants filed a FAF SA which was rejected as incomplete?
586 filed FAFSA by March 15
57 incomplete FAFSA

9.73%
3. Howmany CGS participants fied a FAF SA by 3/15 were the following ages?
17 s 0.85%
18 33 57.34%
19 188 32.08%
20 15 256%
30 1 0.17%
>30 17 290%

586

4. What percentage of CGS participants are first generation students?
586 filed FAFSA by 3/15
267 First Generation

45.56%
Sa. Howmany CGS Independent students filed by 3/15 are in the foliowing EFC categories?

0 47 8393%
1-1000 1 1.79%
1001 - 2000 1 1.79%
>25001 0 0.00%
incomplete 2 357%

56

Sb. Howmany CGS Dependent students are in the following EFC categories? e

0 134 2528%
1-1000 36 6.79%
1001 - 2000 25 472%
incomplete 55 10.38%

530 =
Note: Some data fields suppressed -for display purposesonly. -
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Filed by 3/15




College Goal Sunday Surveys

Using Data to Make Decisions
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KEY FINDINGS

e Almost three-fifths (59%) of CGS participants in Maine were target audience members.

e Participants at CGS Maine generally mirrored state demographics in terms of race/ethnicity, income, and parental education, although fewer
participants than would be expected came from families in which neither parent has attended college and more than expected came from families that
earn between $20,000 and $40,000 a year (30% vs. 17%)

e Maine CGS sites that did particularly well reaching target audience members include Waterville (92%),Staceyville (84%), and Calais (79%). Quite a few
other sites did well with the target audience but seem to have had lower turn-outs.

e A number of Maine CGS sites did well with specific target audience categories, including families earning under $20,000 a year (Waterville 80%; Calais
55%; Staceyville 47%; Dover 40%), Hispanic families (South Paris 10%; Sullivan 8%), Black families (Lewiston 11%; Bangor 7%), and families in which
neither parent graduated from high school (Waterville 13%; Calais 8%).

e The outreach strategies that reached the highest percentages of Maine CGS participants were high school counselors (50%) and high school
publications (25%).

RECOMMENDATIONS

e Consider expanding outreach efforts for the sites that did particularly well in attracting specific groups of target audience members. Since the
current publicity strategies seem to be working, it may be possible to increase the number of participants at those sites with expanded efforts.

e Expand outreach efforts to minority and low-income communities. Consider developing more outreach to working adults who have not attended
college, many of whom are likely to be low-income and/or first generation college.

e Revisit outreach efforts for sites with very low turn-outs. While the problem may have been unavoidable (such as bad weather), there may also be a
need to change the way the event is publicized in those areas.

e If resources are limited, consider eliminating sites that have had consistently low turn-outs or that tend to attract a relatively low percentage of

target audience members.
\ b ¥ ; >
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"Now look st this, This is interesting!™



Education Dashboard
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“ UNITED STATES EDUCATION DASHBOARD

About the Dashboard

The President's 2020 College Attainment Goal MAINE ~

25- to 34-year-olds who completed an associate's or higher degree: 2005-07 and 2006-08 (ACS data)
o) Chart  [[JDetali  CPState Comparison (P More Info

Early Learning through High School

3- and 4-year-olds enrolled in preschool: 2005-07 and 2006-08
g Chart  [[JDetail CPState Comparizon (@) More Info
4th graders Proficient on the National Assessment of Educational Progress (NAEP) in reading: 2007 and 2009
ol Chart  [@Detail  CState Comparison (@) More Info
4th graders Proficient on the NAEP in mathematics: 2007 and 2009
pff) Chart [ Detall (P State Comparison () More Info
8th graders Proficient on the NAEP in reading: 2007 and 2009
o Chart  [[0etal  CFState Comparison  (§) More Info
Bth graders Proficient on the NAEP in mathematics: 2007 and 2009
i Chart  [Detail  PState Comparison (@ More Info
Freshmen graduating from high school within 4 years: 2006-07 and 2007-08
pfi Chart  [[Detail  C7State Comparison () More Info
Public school graduates who took at least one Advanced Placement test in high school: 2007-08 and 2008-09
pl) Chart  [[JDetail C7State Comparison (P More Info

Postsecondary Education and Training

# sscceeell ol



E

FINANCE AUTHORITY OF MAINE

MY UNITED STATES EDUCATION DASHBOARD

3 Back to the Dashboard

Percentage of 25- to 34-year-olds who have completed an
associate's degree or higher (ACS data) ¥

ol Chart

By State

Using Data to Make Decisions

[IDetail  C¥Stats Comparison (D) More Info ‘

B Top third of statos
(41.9 percent or more)
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Pell Grant Data

Using Data to Make Decisions

nter

FEDERAL PELL GRANT PROGRAM
School State | Zip Code School Type Sum of Recipients Sum of Disbursements
ALABAMA AGRICULTURAL & MECHANICAL UNVERSITY |AL  |357621357 |PUBLIC 3119 $7.471,097.01
FAULKNER UNIVERSITY AL |361093398 |PRIVATE-NONPROFIT 1432 $3.420,304.00
|UNIVERSITY OF MONTEVALLO AL _|351156000 |PUBLIC 84 $210,588.00
|ALABAMA STATE UNIVERSITY AL 361045714 |PUBLIC 3404 $8,373,.936.00
|CENTRAL ALABAMA COMMUNITY COLLEGE AL 350110000 |PUBLIC 1363 $2925225.22
|ATHENS STATE UNIVERSITY AL 356111999 |PUBLIC 1271 $2,387,179.00
|AUBURN UNIVERSITY AL [368495113 |PUBLIC 3211 $6,889,645.00
BIRMINGHAM SOUTHERN COLLEGE AL [352540002 |PRIVATE-NONPROFIT 303 $657,515.00
|CALHOUN COMMUNITY COLLEGE AL [356092216 |PUBLIC 4682 $9.350,602.06
ENTERPRISE STATE COMMUNITY COLLEGE AL [363311300 |PUBLIC 1417 $3.164,377.34
UNIVERSITY OF NORTH ALABAMA AL [356320001 |PUBLIC 1939] $4.342,325.00
|GADSDEN STATE COMMUNITY COLLEGE AL |359032269 |PUBLIC 4133 $8,745.404.60
|GEORGE C. WALLACE COMMUNITY COLLEGE AL 363020943 |PUBLIC 2764 $5.909,106.08
HUNTINGDON COLLEGE AL |361062148 |PRIVATE-NONPROFIT 415 $854,281.00
JACKSONVILLE STATE UNIVERSITY AL |362651602 |PUBLIC 3482 $7.651,458.00
|JEFFERSON DAVIS COMMUNITY COLLEGE AL (384272790 |PUBLIC 734 $1462271.28
|JEFFERSON STATE COMMUNITY COLLEGE AL |352153098 |PUBLIC 3028 $5,751,200.00
|JUDSON COLLEGE AL |367562504 |PRIVATE-NONPROFIT 17 $266,231.79
UNIVERSITY OF WEST ALABAMA AL [354700000 |PUBLIC 1118 $2,659,755.20
IMARION MILITARY INSTITUTE AL |367563214 |PUBLIC 157 $360,033.65
IMILES COLLEGE AL  [350642697 |PRIVATE-NONPROFIT 1316 $3,298,748.41
|UNIVERSITY OF MOBILE AL |366630220 |PRIVATE-NONPROFIT 714 $1,372.136.00
HINM(O)F A MRS INITT Y ()} f 2l NUR = _ N
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Questions?

Using Data to Make Decisions
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© Original Artist
Reproduction rights obtainable from
www. CartoonStock.com

"Well, we've seen all the data and crunched
all the numbers...now heads or tails?”



