1-2-3 Countdown to College Goal Sunday 

Tip of the Month for October
Fall holidays quickly approach during the October month.  Both secular and religious holidays make this 31 day long month seem more like 28 days. Even so, College Goal Sunday has important work to do preparing to engage our students and families for the College Goal Sunday events held between January and May of 2009. 
THIS MONTH'S TOPIC | Site Selection and Community Engagement
#1 Be choosy
If you've chosen to involve your local high school counselors, teachers, coaches, librarians, bus drivers and cafeteria workers, good decision.  Including the entire staff ensures you are reaching more influencers who reflect the community you are trying to reach. Try to make them feel important by valuing their opinions and asking their advice. The school should receive regular updates on progress, trainings, marketing materials and sufficient postcards/inserts or materials to disseminate to parents, other community members, students and of course, make sure the documents are  .  Keep messages short and pertinent, but make them realistic, this means using your college access marketing strategies to indentify an effective message.
#2 Engage the community
Don't feel as if you can’t involve students themselves. Evaluations show that students are your best resource when engaging other students.  Start early asking for their input, host focus groups, feedback sessions and creative design groups to assist in marketing strategies.  Start by identifying the most popular, most verbal and/or most influential students at the school.  Next, schools have organized student groups and clubs, try working with an existing group to act as mentors or ambassadors.  In fact, sites in Connecticut created used an honors club to recruit volunteers to act as College Goal Sunday Ambassadors for the school.  For more information, contact the national office at (202) 785-6979 or contact Ivette State Coordinator, Connecticut at ……edu.

#3 Passion, guidance and commitment go along way
Remember to begin working with your schools early-on to determine communication tactics.  For example, some schools may have monthly newsletters, parent information sheets, open houses, radio stations and/or announcements played on in-room TV’s.  Campaigns aren't just useful for well-known local and state-wide stations, they can empower counselors, teachers, families and high school staff to promote the message to their students. 

Upcoming Events:

October – Webinar: Issues Impacting College Access for Homeless Youth
November – Webinar: Site Coordinator Training

Topics Included:

· College Access Marketing Strategies
· Reaching out to Community Based Organizations 
· Hispanic Outreach

· Volunteer Guidelines
· Fundraising

· Structuring your Event

December – Webinar: FAFSA Training

January – Webinar: FAFSA Training

February – CGS Launches into its 20th Year

March – Evaluations Due

April – Webinar: Budget and Reporting Forms Review

May – Conference: CGS Forum 

