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Tip of the Month for December
. 
THIS MONTH'S TOPIC | Utilizing Media  
#1 Channel
Every College Goal Sunday program should be utilizing College Access Marketing (CAM) campaigns in their outreach efforts.  CAM combines both air and ground campaigns with a focus on developing messages that resonate with the targeted audiences.  A CAM toolkit is available on the national website at www.collegegoalsundayusa.org  to become well-versed in its uses for College Goal Sunday.  

PSA’s or air campaigns are used to reinforce an already effective ground campaign.  Involving local radio and television stations is a good idea.  Most stations will offer in-kind or at a discount air time for non-profits seeking to provide free opportunities to the community.  To start, you will want to contact your organization/institution’s marketing office.  Attempt to explain your goal and ask for any advice or help contacting the local stations, they may already have a relationship or contacts.  The national public relations campaign materials developed last year are useable for this year as well.  If you never received a copy, talk with your state coordinator and have them send you a version for local efforts.  
#2 Make it special
In order to gain visibility in newspapers you will need to develop a press release.  This serves as communication to the editors regarding your event. It should highlight specifics about the events, sponsors, dates, times, locations, purpose, and people involved.  To boost the likelihood of your event gaining coverage, you should find a way to make it special.  Highlight any free drawings, scholarships, or special services like free tax assistance, literacy guides or translators.  By inviting local officials, well-known community members, and/or admired athletes/entertainers whose mission or cause can be shared with the program’s, you are increasing your chances to be recognized.  It can also be a good idea to share the stage with other local events and efforts like existing awareness weeks, fairs, forums, meetings and luncheons.  An example of a press release can be found on the College Goal Sunday Colorado website under site coordinator’s toolkit.
#3 Be savvy…technically savvy 
Twitter, myspace, youtube, facebook, google, digg.com, stumbledupon.com, podcasting, blogging, these are but a few of the new social media sites gaining popularity amongst generation Y.  If you expand your network and volunteer base to include a few people from this new generation, you are likely to increase your visibility with the younger crowd.  These tools continue to be a useful vehicle to inform, network, connect and share with each other about common interests like popular events, news, clubs, and beliefs.  This information is shared via photos, chats, video, audio and text messages.  
Many College Goal Sunday programs have cautiously begun using this new media.  For starters, check out how Florida, Massachusetts, Arkansas and Texas use myspace and youtube pages.  Before you launch a new media site make sure to develop a strategy.  Your stratey should include identifying an audience, message, resources, and expertise available to you for this endeavor.  Understanding these areas will help you identify which tool to use.  For example, blogging is like an online diary, it is maintaining an ongoing conversation with site visitors.  Its effectiveness is totally dependent upon maintenance and relevance to the audience.  The underlying goal is to foster new relationships and innovative ways to stay informed and connected.  So, before venturing out, ask yourself a few basic questions.  Who has influence with your audience? What type of information will be disclosed?  Who has the time to maintain it on an ongoing basis?  
Upcoming Events:

December 9 – Webinar: FAFSA Training

January 7, 13  – Webinar: FAFSA Training

April – Webinar: Budget and Reporting Forms Review

May 17 - 20 – Conference: CGS Forum in Albuquerque, New Mexico
